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Abstract

The article presents the research of media representation of American businesswoman stereotype.
In the frame of the proposed study, a gender stereotype is considered a verbalized cognitive structure
that conveys an oversimplified image of an individual, characterized by specific social roles, status
attributes and a defined set of personal traits. Media stereotyping is viewed as the process of portraying
different gender identities that are spread and perpetuated in the collective consciousness through both
linguistic and non-linguistic signs. The research methodology adopts an interpretive approach to the
study of linguistic representations of stereotypes in media discourse with implementation of cognitive
and pragmatic, cultural-linguistic and motivational methods. The data analyzed include advertisements,
analytical articles from well-known magazines and a popular feature film. The analysis reveals media
stereotyping of gender focuses predominantly on moral and intellectual traits that are estimated according
to gender ideals that ascribe courage and tenacity to men, whereas women are expected to be submissive
and gentle. Contrasted with the idealized image of a businessman, whose leadership qualities are
typically viewed as the standard, the stereotype of a businesswoman is depicted unfavorably. The lexical
units and syntactic structures that represent a businesswoman stereotype in American media discourse
demonstrate subjective views on descriptive and evaluative features associated with a businesswoman.
Media portrayals of women actively pursuing their careers often convey a condemnation as they do not
align with the expectations of respectful and compliant femininity. Though societal roles of women are
no longer limited to housework, their professional achievements are frequently viewed as anomalies in
the traditionally male-dominated sphere of leadership.

Keywords: gender stereotype, businesswoman, media stereotyping, evaluation, image, stereotype
nomen.

AHoTanis

VY cTarTi IpeACcTaBIeHO Pe3yIbTaTH JOCTIKCHHS MOBHOI PeIpe3eHTalil IeHAepPHOT0 CTePEOTHITY
JITI0BOT KIHKH B aMEPUKaHCBKOMY MeMIifHOMY IHCKypci. Y MekaX IPONOHOBAHOTO JOCIIKCHHS
TeHJICPHUH CTEPEOTUII PO3IIIAETHCS SIK BepOanizoBaHa KOTHITMBHA CTPYKTypa, IO PEHPE3CHTYE
CrpoleHUH 00pa3 iHIAMBiNA, SKHl XapaKTepH3yeThCS IIEBHUMU CTAaTyCHO-POJIBOBHMH O3HAKaMH
i ocobuctumu pucamu. MeqiliHy CTEpeOTHIi3allil0 BU3HAHO IPOLECOM TBOPEHHS 00pa3iB pi3HUX
TeHJICPHUX 1IEHTUYHOCTEH, SKi MOLIMPIOIOTHCS Ta 3aKPIIUIIOIOTHCS B KOJCKTHUBHINM CBimoMocCTi 3a
JOIIOMOTOI0 MOBHHX 1 I03aMOBHHX 3HaKiB. ¥ ()OKyCi FeHAEpHOI CTepeoTumi3alii B aMepUKaHCEKOMY
MeAIHOMY JUCKYpCi IepeOyBaroTh MOPaJIbHi i IHTEJIEKTYalbHI O3HAKH, SIKI CIIPUHMAIOTHCS Bi/ITOBITHO
JI0 TPAJMIIIHHKX 11eaiB MacKyJIiHHOCTI Ta peMiHHOCTI. TpaauiliiiHO YOJOBIYMMH SIKOCTSIMH BBKAKOTHCS
KOHKYPEHTOCIIPOMOXKHICTh, JKOPCTKICTh, CTIHKICTh, CXUJIBHICTh IO PU3UKY, & )KIHOUUMH — TIParHeHHS
CIIBIpAIfOBATH, JIATiHICTh, MOKIPHICTh 1 yBaXHICTh. HEBINMOBIAHICT TpaaMLidiHOMY iaeay
3YMOBJIIOE TIOSIBY CTEPEOTHITY JIIIIOBOT )KIHKH, 10 (POPMYETHCS Y TIOPIBHSAHHI 31 3pa3KOBUM CTEPEOTHIIOM
JIJIOBOTO  YOJIOBIKA, ninepCTBO SIKOTO - BBAKAETHCS  HOPMOO. MeTomonoriss  JOCHIPKEHHST MOBHHX
3aco0iB CTepeomnBaun JIIOBOT JKIHKH TPYHTYEThCA Ha lHTepHpeTaTI/IBHOMy MiAX0/AI IO BUBUCHHS
JIHTBICTHYHOT aKTyamaaun CTepeomnlB y Imcxypm i TOEHY€E METO/IH KOTHITHBHO-ITParMaTu4IHOT O,
JIHTBOKYJIBTYPOJIOTIYHOTO # MOTHBALIHHOTO aHali3y MeMiaTeKCTiB. Y CTaTTi CXapaKTepH30BaHO
JIHTBAIIBHI 3aCO0H PeIIpe3eHTAIli{ TeHIePHOTO CTEPEOTHITY JILTOBOI JKIHKM B aMEPHUKaHCEKOMY MeIiifHOMY
JUcKypcl. Bu3HaueHo HOMIHATUBHY clelu(iKy I03HaYeHb LIbOIO CTEPEOTUILY Y (OpMI CIIiB UM CTIHKUX
CJIOBOCTIONy4YeHb. ONMCAaHO CTABICHHS aMEPUKAHCHKOI'O CYCHIIBCTBA JIO IIEBHUX O3HAK TI'€HJCPHOTO
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CTEepPEOTHITY JIIJIOBOI JKIHKK B CHHTAKCHYHUX OJMHMILIX MeaiaTeKCTiB. JIoBeleHo, 1110, He3BaKArOul Ha
3MiHH, 5IKi BiJOYJIHCS B aMEPHKaHCHKOMY CYCIUIBCTBI B PO3YMIiHHI COIIaNbHOT POJIi XKIHKH, 11 YCHILTHICTD
CIIPUAMAETHCSI SIK BIJIXUIJICHHS BiJl 3araJlbHOBU3HAHOT'O JIIZIEPCTBA YOJIOBIKIB.

KurouoBi ciioBa: reHJiepHuil cTepeoTu, AiJIOBA XKiHKA, MeJiiHA CTepeOTHIIi3allisl, OlliHKa, 00pas,
HOMEH CTEPEOTHITY.

Beryn. JlocsirHeHHst KIHOK, SIKi 3100yJIM 3HAYHOTO yCmiXy B Oi3Heci, NOMITULI Ta
aJMIHICTpYBaHHI, BIUIMHYJIH Ha TOSBY CTEPEOTHUIY [iOBOi >KiHKHA. 3a BHU3HAYCHHSIM,
0 Hajae CIOBHUK Merriam-Webster, ninosa xinka (businesswoman) — 1ie Ta KiHKa,
sKa 3IIMCHIOE MiANPUEMHHUIBKY [iSUIBHICTH YM 3aiiMae BHCOKY TOCaly B KOMIIaHii
(Mish, 2004, p. 95). [lounnatoun 3 XVIII cTomiTTss aMeprKaHChKi )KiHKA OepyTh y4acThb
y KepyBaHHI KOMIIaHISIMH, JEMOHCTPYIOYM MAHCTEpHICTh 1 MIIANPUEMHUIBKUHA TalaHT.
B icropii Cnonyuenux IlltariB € 6arato nmpuKiIagiB yCHiNIHAX 3aMOXHUX KiHOK. Tak,
Mepi Kerpin I'omnapa (M.K. Goddard) Oyna BugaBieM moTHXKHEBOI Ta3eTH i obiiimaa
rmocajy HadajbHHMKa MomTH bantumopa mpotsrom 14 pokis. IIpo3zopanBa npomucioa
marHatka Pe6beka Jlykenc (R. Lukens) mepeOyyBana metanypriiiHuil 3aBoj, SKui i ii
KEepIBHUIITBOM 3aJIMIIABCS MPUOYTKOBUM, HE3BAKAIOUH Ha JIEKIIbKa €KOHOMIYHHUX CIaJliB.
AKTHBICTKa pyXy 3a TpoMajisHChKi ipaBa Mepi Emnen [1ne3ant (M. E. Pleasant) kepyBaia
pecTopaHaMy ¥ BOJIOATa KOMIAHIEIO 3 TPOAAXy HEPYXOMOCTi. 3aCHOBHHII IMIIEpPii
kpacotu Emizaber Apnen (E. Arden) i Ecte Jlaynep (E. Lauder) Oynn HalBIIMBOBIIINMH
BIIACHUIAIMH O13HeCY X X CTOMITTS. OHAK ITi TPUKIIAAH TOPYITYIOTh TPATUTIIHHUN PO3ITOLT
poJiell y CyCHUIBCTBI, € 3pa3KOBUMH SKOCTSIMH >KIHKH BBa)KAIOTHCS TPHUBAOJIUBICTD,
qyWHICTh, TOOpOTa 1 CTapaHHICTh y BUKOHAHHI COIIIAIBHUX poJiel MaTepi ¥ HpyKUHH
(Lyubymova, 2022a). KepiBHa poib *XiHKH B Oi3HECi UM aaMiHICTpYBaHHI BBaXKAETHCS
MOpYIIEHHSAM TpUTIMCcaHoi il coriansHoi poii (Prime et.al, 2009, p. 28), ToMy KiHKH, sSIKi
3aiiMaroThCS Kap’ eporo, CpuiMaroThest Bopoxke (MacDonald & Zanna, 1998).

HeBignoBimHICTh yCHIMIHUX KIHOK TPAAMIIHHOMY ifealy 3yMOBIIOE TIOSBY
CTEpEOTHUITy IIIOBOI YKIHKH, MO (POPMYETHhCA B TOPIBHSIHHI 31 3pa3KOBUM CTEPEOTHIIOM
IIOBOTO HYOJIOBIKA, JIIEPCTBO SKOT'O BBAXKAETHCS HOPMOIK. BuUBUEHHS BimoOpakeHUX y
MOBI T'€HJICPHUX CTEPEOTHITIB BU3HAYAEThCSA IXHIMH MEHTAIILHHMH BIIACTUBOCTSIMH, SIKi
BIUTMBAIOTH HAa KYJIbTYPHE CEPEIOBUILE i TO3HAYAIOTHCA Ha KOMYHIKAIIii.

AHaJi3 ocTaHHIX A0CHiIKeHb i myOsikamiii. Sk i iHII COMIOKYIBTYpPHI CTEPEOTHIIH,
TCHJCPHI CTEPEOTUIH BU3HAIOTHCSA BepOasi30BAHUMH KOTHITUBHMMH CTPYKTYpamu, IO
PENpPe3eHTYIOTh CIPOIIIEHI i yMOBHI 00pa3u iHauBigiB abo rpymn (Ashmore & Del Boca,
2017; Beukeboom & Burgers, 2019). 'enaepHi cTepeoTHUITN pO3IIISAAIOTHCS K BiToOpakeHi
B MOBHIH KapTHHI CBIiTY Kpi3b NPHU3MY COLIaJbHO-KYJIBTYPHOTO YCBIIOMIIEHHS 0Opa3u
KIHOK 1 YOJIOBIKiB, SIKUM ITPUTaAMaHHi MIEBHi CTaTYyCHO-POJIbOBI O3HAKU, PUCH 30BHILITHOCTI
it xapakrepy (Maprtuniok, 2004; Cykanenko, 2024).

lenaepni imeanu GOpMYyIOTbCS B CYCIIIBCTBI SIK HOPMATHUBHI, BOHU BCTAHOBJIOIOTH
CTaHAApPTH TMOBediHKM 1 crpuiHATTA iHguBiAiB (Talbot, 2003, p. 472). Peanizytoun
CYCIIIJIbHO CKOHCTPYHOBAaHMH THII BIJIHOCHH 3a O3HAKOK CTaTi, 'CHJICPHI CTEPEOTUITN
MOCTITHO BIATBOPIOIOTHCA Yy CTPYKTYPax CBIIOMOCTI Ta CTPYKTYpax [iii B IpoLeci B3aeMOIii
YOJIOBIKIB 1 ki1HOK (Mapuunimza, 2018, ¢. 88). Lle 103B0JIsI€ MaHIMYIIOBATH CTEPEOTHIIAMU
B KomyHikamii (Macnosa, 2013).

[Iponiec BUHUKHEHHS 1 (PYHKIIOHYBaHHS CTEPEOTHIIIB y CYCHIUIBCTBI BH3HAYAIOThH
SK CTEPEOTHUIII3alliio, IO € CIPOLICHOI0 i OI[IHHOI KaTeropu3ali€lo, sika 3adesrnedye
HIBHJIKICTD 1 €DK TUBHICTH 11eHTH(DIKALIiT, aJie He BpaXOBYE BapiaTHBHICTh 1HMBITyaTbHUX
puc o0’ekty cormianpHoro oroueHHs (Fiske & Neuberg, 1990; Macrae et al., 1994;
Knippenberg & Dijksterhuis, 2000). Lleit MeHTanbHHUN NpoOIIeC MOSCHIOETHCS 3AAaTHICTIO
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CBIZIOMOCTI pyXaTHCS BiJi OMUHHUYHUX KOHKPETHUX BUMAJKIB JI0 iXHBOTO y3aralbHEHHS
1 HAaBMaKW JI0 MPUHHATOTO 3aranbHOTO mpaBmia (Macrae et al., 1994). Mu cnpuiimaemo
iH(opMaIrito, sKa BiJNOBiIa€ HAIIIMM THUIIOBUM YSBJICHHSM PO MIEBHY COIIabHY TPYITy Ta
irHopyemo HeinnosiaHi aeram (Collins & Clément, 2012; Levon, 2014). Big 4onoBikiB
MH OUYiKy€EMO KOHKYPEHTOCIIPOMOKHICTb, KOPCTKICTh, CTIHKICTb, CXHJIBHICTH IO PU3HUKY,
a BiJl )KIHOK — MparHeHHs CHiBIPAaLOBaTH, JIariAHICTh, MOKIpHICTH 1 yBaxkHicTh (Lindvall-
Ostling, Deutschmann & Steinvall, 2020). Harmi ouikyBaHHS, 110 CKJIaJal0ThCS 3 yCTAIEHUX
mpaBuiL, craHaaptis i 3paskis (Garfinkel, 1967), 3yMOBIIOIOTH OLIIHKY, SIKa € HEB1Jl'EMHOIO
XapaKTePUCTUKOK cTepeoturiB. OIliHKa BHU3HAYA€ Y3rO/UKCHICTh YM HEBIJIMOBIIHICTh
KOHBEHI[IOHAILHUM YSIBJICHHSIM TIPO Ti/IHE Ta MPaBHIIbHE, TIPO T, 110 3aCTYTOBY€ BU3HAHHS
i cxBanenHs B nesHoMy comiymi (Fiske & Fiske, 2010). /loBeneHo, 1m0 MU MO3UTHBHO
OLIIHIOEMO TPYILY, JI0 SIKOT HAJIE)KUMO a00 KOO 3aXOIUTIOEMOCS, 1 HETAaTUBHO CIPUIMaEMO
qyKy abo He manoBany rpymy (Lin et al., 2003; Fiske & Fiske, 2010).

Meniiina CTepeoTHMi3allisi € TPOIECOM CTBOPEHHS 00pa3iB pi3HUX TEHACPHUX
IICHTUYIHOCTEH, SKi TOMUPIOIOTHCS Ta 3aKPIILTIOIOTHCS B KOJCKTHBHIN CBIJOMOCTI 3a
JIOTIOMOTOI0 MOBHUX 1 IT0O3aMOBHHUX 3HaKiB. Llel mporiec 3aj1eKUTh BiJl CBITOTIISAMY HAITii,
siKa CTBOPIOE aOCTpaKTHHI 1HBapiaHTHHI 00pa3 y JIOBUTHHIN KOMOiHaIlii BIACTHBOCTEH.
VY dokyci reniepHOi cTepeoTurnisaiii B aMepUKaHCHKOMY MeAiaIMCKypci mepedyBaroTh
MOpaJbHI ¥ IHTENEKTyallbHI O3HAKW, M0 CIPUHUMAIOTHCS BiIOBIIHO JO TPaIWIliiHIX
izeaniB MacKyJIiHHOCTI Ta ()eMiHHOCTI.

VY mporieci crepeorurtizailii BUHUKAIOTh MO3HAYCHHS CTEPEOTHUINIB — iXHI HOMEHHU
(Lybymova, 2022b), mo y ¢opMi ClIiB Yd CTIMKHX CIOBOCIOJIYYEHb PEIPE3CHTYIOTh
y MEIIHHOMY JUCKYpCi TeHAepHi crepeoTuny. CHHTAKCHYHI OJUHUII TepeaaroTh
CTaBJICHHS CyCHUIBCTBA J0 MEeBHUX 03HaK ctepeorturniB (Beukeboom & Burgers 2019;
Bobchynets, 2023).

Mera 1i€i crarTi — NPEJACTaBUTH PE3yJbTaTH JIOCIIDKEHHS MOBHUX 3aco0iB
CTEPEOTHITI3alI1 AIOBOT )KIHKH B aMEPUKAHCHKOMY MeIIHHOMY JTUCKYpci. ISt JoCSTHEHHS
MTOCTaBJICHOI METH BUKOHAHO 3aBJAAHHA 3IHCHUTH TMCKYPCUBHUH aHaTi3 310paHux y X0l
MeJIIaMOHITOPUHTY TEKCTIB.

MeTtoau Ta MeTONOJIOTiSI IPOBEJEHHS] JOCIi/UKeHHsl. Meronuka BHBUCHHS
BepOaiz0BaHOTO TEHJEPHOTO CTEPEOTHITY IiJIOBOI JKIHKH I'PYHTYEThCS Ha IHTEepIIpeTartii
MEIIaTeKCTiB 3 ypaxyBaHHSIM TEKCTOBOTO 1 COIIOKYJIbTYPHOTO KOHTEKCTiB. Y XOi
eKCIUTIKaLi1, 110 € TPOLIE Iy POIO TOSICHECHHS CEMAaHTUKY HOMEHIB CTEPEOTHIIIB, 31MCHIOETHCS
MOTHBAIIIHHUH aHAaIi3, SIKUH BKITFOYa€e TPUIOME € TUMOJIOTi9HOT0 TociikeHHs (KoponboBa,
2011). Excrimikanist 3aimyvae eeMEeHTH JITHTBOKYJIbTYPOJIOTYHOTO aHaji3y, MiJl 4ac sSIKOro
NPUIIIAETECS 0cOo0NMMBa yBara HaLiOHANBHO-KYJIBTYPHIH crneuugini 3 BHU3HAUYCHHSIM
KOHKPETHOTO iCTOpH4HOro nepiogy MoBHUX (akTiB (Maupko, 2011), mo BiATBOPIOIOTH
KyJBTYPHI YSBJICHHS NpPO COLialbHI poJii KiHKK. KOTHITWBHO-parMaTHMYHHMN aHali3
CHIPSIMOBaHMIA Ha 1HTEpIIpeTalito GpparMenTa MeigaIucKypcy 3 ypaxyBaHHsIM BepOabHUX
1 HeBepOanbHUX YMHHMKIB (Moceituyk & Marymescoka, 2015, c. 150), mo dopmyrots
KOHTEKCTyanbHUi (oH, Ha SKOMY MPODLTIOETHCS 00pa3 MiIOBOT KIHKH.

Buxiaan ta o0roBopeHHsi OCHOBHOro Martepiaay mociimkenns. O6pa3 po3ymHOT
1 MPaKTUYHOI, CHJIHPHOI Ta KPAaCHUBOI MIJTOBOI JKIHKU 3’SIBISETHCS B MEAIMHOMY IHUCKYpPCi
Cronyuenux lllTariB 3a wacu “OypxymBux 20-uX’ MHHYJIOTO CTOJITTS, KOJH IS JKIHKH
CTa€ MOXJIMBOIO 0COOMCTa CBOOOIA 1 CAaMOCTBEPHKCHHSI, MOXKIIUBICTh OOMPATH BIIACHUH
KUTTEBUN NDISIX. Y PEKJIaMi TOTO Yacy CTBOPIOETHCSA 00pa3 JKiHKH, siIKa CIIPOMOKHA
BHKOHYBATH YOIIOBidy poboty: The woman who does man’s work. She couldn’t give way to
the vagaries and nerves and weaknesses so long considered the characteristic of weaker sex;
for her competition is not alone with men but with her own healthy, eager sisters (“Beauty

133



Bicnux KHJIY. Cepis ®inonozis. Tom 28. Ne 1. 2025

and Hygiene Ads”, n.d.). Bona mo30aBieHa Takux CyTO >KIHOYMX O3HAaK, sIKi MMO3HAYeHi
iMEeHHUKaMU vagaries and nerves and weaknesses “‘npuMxu, HepBH 1 cnadbkocti”. dpaza
woman who does man’s work XapakTepHu3ye KIHKY, SKa 3aiMa€eTbCsl Kap €polo, SIK TaKy,
10 MOYKE BUKOHYBATH CBOIO pPOOOTY TaK caMoO BIPABHO, 5K 1 YOJIOBIK Ha Tii camill mocajii.
Bona roroBa nojonatu cBoix KOHKYPEHTIB y CBiTi Oi3Hecy: her competition is not alone
with men but with her own healthy, eager sisters. HonoBiunii mornsg Ha crociO, sIKUH
Jla€ MO>KJIMBICTB KIHKaM BUTPATH B KOHKYPEHTHIH 00pOTHOi 3 HOIOBIKaMH BUPAXKAE CIIOBO
ensnaring “criokymanus” y (pasi a modern business woman spends most of her time
ensnaring men (“The New Pictures”, 1924). JlinepchKi SIKOCTi aCOIIFOIOTHCS 3 TEHACPHUM
crepeoTrIioM 4yonogika (Prime et.al, 2009, p. 28), ToMy Ii70BI )KiHKH CTEPEOTUIIZYIOTHCS
3a CTpaTeri€ro KOHTPACTY 3 AUTOBUM 4ojioBikoM. Hanpuknan, y dpasi male managers is
that they care less about input from their employees and the welfare of the workforce
in general than their female counterparts (Goudreau, 2011) cmoBocmonyueHus female
counterparts BU3HA4Ya€ TOTOXHICTh CTAaTyCy IiIOBOI JKIHKH 1 YOJIOBiKAa, OJHAK iXHS
BIIMIHHICTh BHpa)X€Ha B MEHIIIH MOAMINBOCTI MPO 3arajbHUM YCIiX, SKY MPOSBISIOTH
4yonoBiku (less about input from their employees and the welfare of the workforce).

Y MenifHOMYy ITUCKYpCi CTEpPEOTHI MIiIOBOi >KIHKM IMO3HAYE€HO HHU3KOI HOMEHIB:
reanepHo-anentpansaumMu  (CEQO, vest, suit, pinstriper) 1 MapKOBaHUMH HOMEHaMHU
(businesswoman, boss lady, girlboss). Axponim CEQ cknafaeTbesi 3 MOYATKOBUX JIITEP
TBIPHOT'O CJIOBOCIIONYUYEHHS chief executive officer, 110 Ma€ 3Ha4eHHS “‘BUKOHaBYa 0co0a
3 MOBHOBA&KCHHSM YXBaJIIOBaTH pilleHHS B opranizauii uu ¢gipmi” (Mish, 2004, p. 116).
Homen CEO, mo mnepBMHHO NO3HA4aB JUIOBOIO YOJIOBiKa, BigoOpaxkae 3aBoioBaHE
aMEepHKaHCHKUMHU KiHKaMHU piBHOMpaB sl y cdepi kepiBHULTBA OizHecoMm: 500 CEOs being
women may seem a meager milestone, but it is an important step forward (Elting, 2023).
OpHaK CIIOBOCIIONIYYCHHSI meager milestone ‘““HeOCTaTHIN mporpec” BKa3ye Ha Te, IO,
MOTIPH AOCSITHEHHS, JKIHKHU MPAarHyTh OUIBIIAX YCIIXiB Y aJMiHICTpyBaHHi 0i3HECOM.

SIK nmiyOBi KIHKH, TaK 1 YOJIOBIKM CTEPEOTHUITI3YIOTHCS 32 03HAKOIO MPUTAMAaHHOTO 1M
OQIIIHHOTO CTHIIIO ONATY, TIPO IO CBiMYaTh HOMEHU Pinstriper, Vest, Suit. I eHnepHO-
HEUTpaIbHI HOMEHU Vest 1 Suit BHHUKAIOTh 32 METOHIMIYHOIO HOMIHAITIEIO, Y SKii KPi3b
peaMeTHY cdepy JKeperna — IMeBHOI pedi 3 OATy MIJTOBUX JTIOACH, TAKUX 5K vest “Kuier”
YM Suit “KOCTIOM”’, HQ/IA€ThCS XapaKTePUCTHKA CPepr METH — CTEPEOTHITY J1JIOBOT JIFOIHH,
YU CTHIIb OJATY XapaKTePH3Y€EThCS CTPOTICTIO, CTPUMAHICTIO 1 KOHCEPBAaTH3MOM.

HowmeH Pinstriper no3Hadae cTepeoTHI A1JI0BOT JIFOANHH, IO GOPMYETHCS 32 JOTIOMOT 010
cy(ikca -er BiJl IMEHHUKA pinstripe “TKaHUHA B TOHKY cMYXKY . [Tormynspaa y CrioimydeHux
rarax y 20-1i poku XX CTOJITTS TKAHWHA CTa€ 03HAKOIO TUIAaXy KepiBHUKA. CTpOruii
J1TOBUI KOCTIOM TEMHHUX KOJIBOPIB € TIO3HAYKOIO BIaIU y ¢pasi a good pinstripe suit hints
at its wearer’s power and unshakable self-assurance (Tanner, 2020). CioBocoy4eHHs
unshakable self-assurance “HenoXUTHA BIEBHEHICTh y c00i” yKa3ye Ha O3HAKY CTEPEOTHUILY
JIIIOBOI KIHKH, 1[0 ACOI[IFOIOTHCS 3 11 30BHIIIHIM BUTIISIIOM.

Y cydacHOMy MeiaAMCKypci 3’SBISIIOTBCS TIEHAEPHO-MapKOBaHI IO3HAYCHHS
Boss lady (Spears, 1998, p. 445) ta Girlboss (Westling, 2021). Ik 3amno3udeHHs 3
NaBHLO(PaHIy3bK0i MOBH, CIOBO boss MmoTparuisie B aHriiicbky moBy y XIII cromitri
B 3HAYCHHI “piy, sKa BUCTYIA€E 3 YOroch 1HIIOTO, BuaaeThes Brepea” (Hoad, 2000, p.
46), oTKe, TaKy pid BaXXKO HE 3ayBAKHUTH. [I[pUMITHICTD SIK 0COOIUBICTH, IO BUPI3HSE
JIOAWHY 3-TIOMiX 1HIITUX, € BHYTPIITHHOI0 (hOPMOIO CIIOBA, TKa 0OYMOBIIIOE TTOSIBY CIIOBA
boss y 3HauenHi “rocnomap” i “pobdoronasensn”’ y XIX cromiTTi (Tam camo). Homen boss
lady ‘“xinka-xepiBHUK” (Spears, 2007, p. 27) BHHHKaEe 3a alO3MBHOIO CTPATETI€I0 3
BHXO0/IOM Y 1952 po1li 0JHOMMEHHOTO TEJEBI31IHOT0 KOMEIIHHOTO cepiaixy Mpo XKiHKY,
sgKa KepyBana OyZIiBeNbHOIO KoMmaHiero. Y cepennmHi XX CTOMITTS JKIHKM HEYacTo
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3aiiMaiy BiJIMOBiJAIbHI TOCAH, TOMY TapHa, PO3yMHA Ta BIIpaBHA T€POTHS cepially cTae
BUPA3HOIO NPUKMETOIO Yacy, KOJIH JKiHI[i JOBIPSIFOTH KEPYBATH BEIUKUM ITiATIPHEMCTBOM
i BoHa BumpaBnoBye odikyBaHHs ciM’1 (“The Women”, 1953). IlosiBa B Memiaguckypci
HOMeHa boss lady 3yMOBIIEHO 3MIHOIO CTaBJCHHS 0 JKIHOK Ha KEpiBHUX MOcajax: Ha
BiIMiHY BiJl ClIoBa woman, 110 BKa3ye TUIBKH Ha “mopocity ocoOy xiHowoi ctati” (Mish,
2004, p. 928), iMeHHUK /ady BUpakae MoBary 10 “KiHKH, gKa BOJOAIE MailHOM Ta Mae
aBTOPHUTET y CyCHILCTBI” (TaM camo, p. 458).

Opasza hard outside, tender inside (Coward, 1953) xapakrepusye cTepeoTHI IiIOBOI
KIHKU: BOHA Jii€ )opcTko (hard), ajne 3ajiuIIaEThCs MO-)KIHOYOMY UyHHOMW (tender).
XKinka, sika BUpaka€e CBOi MOYYTTS HA poOOYOMY MicIli, BBAXKAETHCS CIa0KOI0 1 HE 3AaTHOIO
KepyBarTH, 110 BiJJ0OOpaKeHO B CIIOBOCIONYYCHHI f00 fragile or unstable to lead (Goudreau,
2011). ®paza emulating male aggressiveness “HaciilyBaHHs 40JOBIYOi arpeCUBHOCTI”
€ OIIIHKOIO CMINMBOCTI XIHOK y KEpiBHHUITBI Oi3HECOM, IO 3a3BHYail JEMOHCTPYIOTh
gonoBiku (“The Women”, 1953). Imennuku bossy ta nasty (Lakoff, 1973) Bupaxaiors
OIIIHKY JKIHKH, SKa 3aliMa€TbCs CBOEIO Kap €poro, a TOMY HE BIINOBiTaEe CTaHAapTaMm
MaHOOIUBOT 1 MOCTYIIUBO1 KIHOYHOCTI. [IpuKMeTHUK bossy, 0 Ma€ 3HAYCHHS “CXMIIbHAN
komanayBatu” (Mish, 2004, p. 86), mepenae HEBIOBOJEHHS THX, HA KOTO CHPSIMOBaHI
Hakaszu (Rundell, 2002, p. 152). [IpukMeTHUK nasty BUpakae OCy.l 32 HEBiIIOBIIHICTH 10
eTnyHMX cTanaapTis (Mish, 2004, p. 538). 3naTHICTh XKIHKM YHHUTHU OMip KOHKYPEHTaM i ii
3aB3sTICTh BUpaXkeHay (ppasax stereotypically “male” attitude toward business: competitive,
aggressive and sometimes harsh (Fernandes & Sanfilippo, 2020) i stereotypically male
traits such as assertiveness and competitiveness (Mejia, 2018). IlpuxkmeTHuku aggressive
“HaronernuBUi” 1 harsh ‘“SKOPCTOKMIA~ Ta IMEHHHUKH assertiveness ‘‘HamOPHCTICTB” 1
competitiveness “InyX CyNEpHUIITBA” ONMUCYIOTh 00pa3 JKiHKHU, sSKa M030aBJICHA KIHOYMX
sKocTed (unfeminine). OuiHKa ITOBOI JKIHKW BHpa)KeHa B CIOBOCHONYYCHHSX ruthless
“ice queen” ‘“>XOpCTOKa “‘KpmkaHa KopojeBa’, unsympathetic power-monger “HedyiiHa
1 BiacHa mianpuemuis”’, hyper-professional “HaaMipHO 3axXOIUICHa CBOE CIIPaBOIO”
(Goudreau, 2011). Omxke, CyBOPICTh BH3HAETHCS HEOOXIJTHOK YMOBOIO YIPaBIIHHS
Oi3HEeCOM, ajie TIPOSBH 3aB3ATOCTI i HAMOJIETIUBOCTI B MIsUTBHOCTI JKIHOK 3aCyIKYIOTHCS
CYCIITBCTBOM.

[Iporotumnom >xopctokoi kepiBHuli Mipanau [lpuctni y dinemi “The Devil Wears
Prada” (Frankel, 2006) € Arra BiHTyp — TOJIOBHUI pemakTOp BiIOMOTO BHIAHHS, SKY
HAa3WBAWOTh a paragon of discipline and decision “3pa3koM TUCHHIUTIHA Ta PIilIydocTi”
(Cronin, 2022). CnoBocniony4enHs a disciplined executive with an eye for detail yxazye Ha
TaKy XapakTepucTuky MipaHy, sik 10aiIMBICTh y BUKOHAHHI 000B’sI3KiB KepiBHMLI. Bona
BiJNOBiAaNbHA I yBaXKHA, IO 3acBindye pedeHHs She chooses every single thing in every
single issue. [lpukMeTHUK meticulous “CKpyNyJIbO3HUIA 1 CIIOBOCIIONYYCHHS Spartan zeal
“criapTaHChKUi eHTY31a3M”, incandescent ambition “nianeHe 4ecToto0CTBO” 1 a huge deal
“enuka cuia” (Cronin, 2022) 3Maab0BYIOTH 00pa3 KIHKH, sIKa BUKJIMKAE [TOBAry JIIIIOBOTO
cBity. i cipoMoxHicTh BUKOHATH Oy/b-SKE 3aBIAHHS BMPAKEHA B CIOBOCHOTYYEHHI
make the impossible possible (Frankel, 2006), 1110 € maparMeHOHOM, TOOTO CTHJIICTUYHOIO
(biryporo, siKka CTBOPIOETHCS B 3iCTaBIICHHI OJIHOKOPEHEBUX CJIIB JUIS TOTO, 00 YBUPA3HUTH
0e3MeXxHI MOKIIMBOCTI TOJIOBHOI T€pOiHi, IKa BUKOHY€ HaMCKIIAHINI 3aBJaHHS.

IMornsin mignernux Ha CTHIb KepiBHULTBA MipaHau Bupaskae peueHHst Her opinion is
the only one that matters, 10 CBITUNTSH TPO ii aBTOPUTAPHICTH | HEUYHHICTE. Bimcroponene
1 HEeNpHWs3HE CTaBJICHHA JI0 MPAIliBHUKIB XypHAITy BUpaXeHO y (pasi She doesn’t even
say thank you. llpaniiBHUKN XypHay Ha3uBarOTh MipaHay a notorious sadist “‘Bimoma
caJucTKa”, 0 MOKa3ye IXHE CTABJIEHHS JO0 JKOPCTKOTO IMOBODKEHHS 3 IiIICTIIMMH, BiJ
SIKOTO, SIK BOHM BBaXkaJIM, MipaHa oTpuMyBaJia 3aJJ0BOJICHHS.
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3MI BupakaroTh CyCIiIbHE CTAaBJICHHS JI0 IIJIOBHUX *KIHOK B 00pa3i MipaHu B mo3HaYeHHI
career-obsessed “onep:xnMa Kap’€poro KiHKa”, IO BKa3ye Ha BU3HAHHS i1 3aXOIICHOCTI i
caMOBiJIaHOCTI CBOiH cripaBi. [To3HaueHHs MipaHIH CTaIMMU CIIOBOCIIONYYEHHAME SHOW
Queen “cHiroBa xoponesa” i Dragon Lady “naHi-npakoH” BUHUKAIOTh 3a AITFO3UBHOIO
HOMiHaIi€0. B akTi BTOpUHHOTO ceMio3ucy 00’ €KT JYMKH aKTyalli3yeThCsl y CBiIOMOCTI
HOCIiB MOBH 1 CTa€ iM 3pO3yMIINM, KOPEJIOIOYN 3 NEPBUHHUM 3HAKOM MOBHOI OJWMHUII
(Bacwko, 2022, c. 27), sika BUpa)ae OIIHKY 3arallbHOBiIoMOi ocoductocti. Snow Queen —
e nepcoHax Bimomoi kasku ['.K. Aunepcena, po3BaxinBa, >KOPCTOKA 1 BiIajHa JKiHKa,
sika He 3Bakae Ha IYMKY IHIIMX 1 BpaXxoBY€E TUIbKU BiacHi Oaxanus. Im’st Dragon Lady,
nepcoHaXka momnyJssipHoi cepii komikcie Mintona Kanipda (M. Caniff) “Terry and the
Pirates” (1934-1973), umo nyOJikyBanack y 0araThb0X aMEpPHKaHCHKHMX IEPiOJUUHUX
BUJIAHHSX, ACOLIIOETHCS 31 37100010 1 arpecHUBHICTIO. Y 3arajbHHN BXXHTOK L ijioma
BXOAWTh HampuKiHii XX cTomiTTs (Ammer, 1997, pp. 283-284). Imioma Dragon Lady
T IKPECITIOE SKOPCTOKICTH 1 BOPOXKiCTh MipaHau.

Y dpa3i the modern woman unleashes the animal within to take on the big city (Frankel,
2006) MipaHza BUCITOBIIIOE CBil ITOTJISI/T HA KOHKYPEHTOCITPOMOKHICTB KiHKH. Y MeTadopi
unleashes the animal ronoBHa repoins QpieMy mepenae CBoe OaueHHS MOMKIIUBOCTI TIOCSTTH
yCIixXy B Kap’e€pi Ipy HassBHOCTI BEJIMKOT KOHKYpeHTIIii. Uepes cdepy mKepena — CMITUBOTO,
CWJIBHOTO 1 0€3:)KallbHOTO 3Bipa BIIKPHUBAETHCS JOCTYN Yy chepy METH — YCIIiXy MiI0BO1
Kinku. [i BucioBmoBanns You can see beyond what people want and what they need...and
you can choose for yourself BUpaxae Te 3aJOBOJICHHS BiJl BJIaJH i HE3AJIEKHOCTI, SIKE HaJla€
i MOXKJIMBOCTI, III0 HE MArOTh iHIM. OJHAK, CTaBIIX YCIINTHOW, MipaH/ia HelllaciuBa B
ocobucromy xutti: My personal life is hanging by a thread, that’s all. 1lina 3a ycmix
JKIHKH, SIKa TIPUCBATHIIA CBOE XKUTTS poOOTI, BucioBieHa y ¢pasi: That’s what happens
when you start doing well at work. Mipannia Bi4yBa€e CaMOTHICTb 1 CITyCTOIICHICTb.

XKinmi He mnpobadaroTh MOMHIOK y Oi3HECi, MPO MIO CBIAYUTH BUCIIOBIIOBAHHS
Mipauau: But if [ do something wrong — she is vicious. CyBOpiCTb, SIKy BHUSBIISE J1JI0Ba
JKIHKA, 3aCYIUKY€EThCA: ...she’s tough, but if Miranda were a man...no one would notice
anything about her, except how great she is at her job. YXopcToknuii CTHIH KEPIBHUIITBA
HE TPo0avaroTh JKiHITl, HABITH SKIIO0 BOHA YYOBO CIIPABISETHCS 31 CBOEIO podoToro. Ha
BiIMiHY BiJl CyBOPOCTI IHKH, 3IaTHICTh YOJIOBIKa YNHUTH OITip KOHKYPEHTaM OIIiHIOETHCS
MO3UTHBHO, III0 BUPAXXEHO IPUKMETHUKOM great.

[TosiBa B Memiamuckypcei y 2014 pouti HomeHa Girl Boss, CTepeoTHIy IUIOBOL KiHKH,
MOB’s3aHa 3 BUXOJOM KHUTH CIIOTaliB 3 OJHOWMEHHOI0 Ha3Bolo, Ky Hammcana Codi
Amopy3o (S. Amoruso), — 3aCHOBHHIIS KOMIIaHil 3 MpoJaxy *xiHodoro ousry: The term
“girl boss” did not become mainstream until 2014, when clothing company Nasty Gal
founder Sophie Amoruso used it as the title for her memoir (Iyer & Huang, 2021). 3amina
cioBa lady Ha girl B HOMEHI CTEPEOTHITY JIUIOBOI KIHKU Bi0Opa)kae COIialibHI 3MiHU B
Cy4acHOMY IiJIOBOMY CBiTi AMepuku. Mool iHku, Ha 3pa3ok C. Amapys30, 10 cTana
BJIACHUIICIO CBOTO Oi3HeCy y 22 POKH, MOXKYTh IIBUJAKO 3400yTH ycHiX: associated with
being a confident, capable woman who prioritized her own ambitions over working for
others and settling in life (ram camo). CTepeoTHII JAUIOBOT JKIHKH, SIKHH IMO3HAYa€ HOMCH
girl boss, XapakTepu3yOTh TPUKMETHUKU confident ‘“BrieBHeHA” 1 capable “3mibHa” Ta
CJIOBOCIIONTYYCHHS woman who prioritized her own ambitions ‘“XiHKa, sKa BiIa€ IepeBary
cBOIM aMOiLism”.

Howmen girl boss € TeHnepHO MapKOBaHUM ITO3HAYEHHSIM CTEPEOTHUITY IIIOBOI KIHKU:
there is no such term as “boy boss” — male leaders are simply “bosses” (Westling, 2021).
Lle#t HOMeH BU3HAYAIOTH 5K template for powerful women “3pa30K IIsl BILTMBOBHX YKIHOK™
(Tam camo). OtHaK HOMEH girl boss OTpUMy€e HeTaTHBHY OLIIHHY KOHOTALil0, 1110 BUpaXae
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YKOPCTOKICTh 1 HeOe3MeuHiCTh XIiHKHA y cdepi Oi3Hecy: However, the term was quickly
twisted to become synonymous with being ruthless and cutthroat (Iyer & Huang, 2021).
CroBocnionydeHHs1 synonymous with being ruthless and cutthroat nepenae KOHOTALiO
HOMeHa girl boss monmiOHO 10 cuiB ruthless “Oe3xanvHuil” 1 cutthroat “youBus’.
VYcnimHa AinoBa XiHKa CTEPEOTHIIIZYETHCS B MEIIaIMCKYPCi 3a CTpaTETier0 KOHTPAcTy 110
CTEpPEOTHITY JIIOBOTO YOJIOBIKA: ... whose success is defined in opposition to the masculine
business world in which she swims upstream (Westling, 2021). ¥ meradopi she swims
upstream HaIONETJIMBICTh XKIHKH, 5IKA, HE3BAKAIOUH Ha MEPEIIKOAW, BIIEBHEHO HIE I0
YCIIiXy, OTOTOKHIOETHCS 3 TJIaBaHHSIM NpOTH Tedii. HeBiamoBimHa 3aranbHONPHHHSATHM
CTaHAapTaM >KiHOYHOCTI MOJIEITb TIOBEIIHKHU JIJIOBOT JKIHKH, SIKa MPEJCTaBIIsIE chepy MeTh
B CIJIOBOCIIONIyYEHHI opposition to the masculine business world, TOSCHIOETbCS 4Yepe3
JDKEPEo, pEenpe3eHTOBAHOTO MIPUCITIBHUKOBUM CJIOBOCIIONYUYCHHSIM Swim upstream. OTxe,
JKIHKa, sIKa Kap’ €pHO 3pOCTAE, 3amepedye TPAAUuIliiHy >KIHOYHICTb.

BucHoBKHU Ta mepcrnekTHBHU O0cinkenHs. He3Baxxaroun Ha 3MiHH, IO BiOYyJIUCS B
aMEepUKaHCEKOMY CYCIIIBCTBI B PO3YMIiHHI COIIAIBHOT POJTI )KIHKH, STKa MOYKE Oy TH HE TUTBKH
M0alIMBOIO MaTip 10, @ 1 KEPIBHUKOM 1 JIiIEpOM BEITMKOI KOMITaHi1, MaCKyIIHOIIEHTPUYHA
MEPCIEeKTHBA CTEPEOTHII3AMlIT YCIINTHOT )KIHKA 3YMOBJIOE ii HEraTUBHE MOPTPETYBAHHS
B MEIIMHOMY JHUCKYpCi. Y CHIITHICTD KIHKH CIIPHIMAETHCS K BiIXUIJICHHS BiJl 3arajibHOI
3aKOHOMIPHOCTI B CYCHIJIBCTBi, Jie JIJEPCTBO YOJIOBIKIB YBAKAETHCS HOPMOIO, TOMY
HEMa€ TeHJCPHO MapKOBAaHOTO MO3HAYCHHS THUIAXY AIIOBOTO 4osioBiKa. Taki moBaxHi i
ABTOPUTETHI BUJAHHS, sIK Forbes i The Wall Street Journal npuninstoTh yBary reHepHOMY
yIepeKEHHIO 1100 JAIJIOBUX JKIHOK. Y MOMYyNSpHUX JKypHajlaX 4u B KiHemarorpadi
CTBOPIOETHCSI 00pa3 CWIBHOI 1 BIPABHOI JKIHKHM, OJJHAK BOHa 1030aBlieHa CIIBUYTTS 1
JOOPOTH, TOMY 1110 BHOOPIOE CBOE MICIIC Y CBITI dKOPCTOKOT KOHKYPEHIIIT.

IMepcneKTHBH MOAABINNX JOCIIHKSHb yOa4yaEMO B ITOPIBHSHHI 3ac001B BepOaizariil
TCHJICPHOTO CTEPEOTHITy JIIIOBOI JKIHKM B aHTJTIHCHKOMOBHUX KpaiHaX i B yKpaiHCBKii
JIHTBOKYJBTYPI, 10 Oy/1€ TOJAIBIINM KPOKOM PO3BUTKY JIHTBICTUYHOT I€HIEPOJIOTII.

Kouduikr inTepeci
ABTOp HE Ma€ MOTEHIIHHOTO KOH(IIIKTY 1HTEpECiB, AKUI OW MIT BIUIMHYTH Ha PillIeHHS
PO OIyOJIiKyBaHHS IIi€i CTATTI.

BuxopucTaHHs IITY4YHOT 0 iHTEJIEKTY
He BukopucToByBaBcsl.
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